FAST FORWARD
YOUR CAREER..
2-YEAR
MBA IN
- SALES & MARKETING
- PHARMA MANAGEMENT
- BFSI

SALES and
MARKETING

WELCOME TO
CHITKARA UNIVERSITY
PUNJAB
Chitkara Educational Trust established its Punjab campus in the year 2002 on Chandigarh-Patiala
national highway which is 30kms from Chandigarh. In the year 2010, Chitkara University was
established by the Punjab State Legislature under “The Chitkara University Act”.
Chitkara University is a government recognized University with the right to confer degrees as per the
sections 2(f) and 22(1) of the UGC Act. 1956. Chitkara University Punjab is a multi-discipline student
centric campus with more than 10000 students.

SMALL WORLD
Whether you are a Bachelor’s student, Master’s
student or taking part in one of our exchange
programs, we make sure you feel right at home
with us. Chitkara University provides a specially
safe and serene setting for studies. Students get
to enjoy the changing seasons and are able to
grow in various ways.
At Chitkara University, Education is not only
“State-of-the-art” but truly “State-of-the-heart”.
Everything we do shares the same mindset and
determination.
We feel passionately about what we do and
we hope you will become part of our family.
CLEARED FOR LAUNCH
Any decent road map to success requires that you
know where you are going – and also where you
have been. The third element is momentum.
In accordance with Chitkara strategy,
we allocate more and more resources to
excellence in teaching and learning.
The entire approach at Chitkara University is
learning-centric, enhancing knowledge, skills and
understanding through practical experience.

INDUSTRY-LED COURSES
Chitkara University offers a learning experience
that improves your employment prospects.
We maintain close links with leading blue-chip
companies and professional associations to
deliver most of our academic programs.
Through these alliances we stay in touch with
industry, ensuring that our courses are
relevant, practical and deliver the skills in
demand allowing our graduates to hit the
ground running.
Strong corporate relationships also have a
direct influence on our degree programs and
have resulted in our “industry facing” curricula.
This ensures that our education is up to date
and valued by the future employers of our
alumni.
GREAT CAMPUS RECRUITMENT
Chitkara University has established an
unassailable reputation for very strong
campus recruitment on the sheer virtue of our
intensive focus on making all our graduates
“industry ready”.

Today, we have impressive world-wide
collaboration agreements with top International
Universities and research institutions which is
helping us train Chitkara students for the new
global economy.

START ME UP
The possibility to combine business and
technology in their studies gives our students
unique opportunities to build their future
careers, be it through top-class companies or
capitalizing on their own innovations in order to
create new businesses.

We strongly believe that we are creating the right
kind of future for the professionals of tomorrow
who we are educating today.

Think of it as your very own, personal launch pad.

.
Recognised for teaching excellence for decades, Chitkara University is the perfect launch pad for glorious
careers. Fueled by strong academic heritage and industry endorsed curriculum coupled with unlimited
opportunities to embark on research from day 1, blue chip companies such as Amazon, HP, Reliance, Infosys,
Wipro, Tata Group, Marriott, Mahindra and Dr. Reddy’s welcome our University graduates with open arms. Our
students also have the opportunity to experience our robust international exchange programs with 100 + global
partners across the world. Go Above and Beyond with Education@Chitkara.
Engineering and Technology
Bachelor of Engineering (B.E.)
CSE | ECE | Mech | Civil | Electrical
Mechatronics | Electronics & Computer
Lateral entry (CSE/ECE/Civil/Mech)
MCA | BCA | Polytechnic Diploma (after X)
Architecture | Art & Design
B.Arch. | Applied Arts | Animation
Interior Design | Game Design

Masters in Business Administration (MBA)
Marketing / Finance | Retail | Pharma | HR
Financial Markets with Bombay Stock Exchange
Healthcare with Fortis Healthcare
Supply Chain with Safeducate | B.Com | BBA
Healthcare
B.Sc. Nursing | Post Basic with Fortis Healthcare
B.Optometry | M.Optometry with Sankara Eye Care
B.Sc. Allied Healthcare (MLT/MIT) with Fortis Healthcare
Physiotherapy - BPT | MPT

Hotel Management
B.Sc. in Hospitality | Culinary Arts | Bakery

Pharmacy - Pharm.D | B.Pharm. | M.Pharm.

Journalism - BAJMC | MAJMC

Teacher Training - B.Ed.

We also offer specially designed Doctoral programs (Ph.D) for working professionals in Business |
Engineering | Pharmacy | Applied Sciences | Healthcare | Education

PIONEERING SALES &
MARKETING COURSES FOR
REWARDING CAREERS

SALES and
MARKETING

In today's competitive world, two of the most dynamic and fast
moving areas in any organization are SALES and MARKETING.
Marketing is an important aspect in any business since it
contributes greatly to the success of the organization.
Production and distribution depend largely on marketing. It is
responsible for creating brand awareness as well as
generating a need for products and services and ultimately
creating leads for the sales team. The sales side is
responsible for the conversion and closing of the deals which
directly drive revenue.
Chitkara College of Sales & Marketing is a Chitkara Education
initiative to provide students, opportunity to grow vertically &
horizontally in their career paths with sales & marketing
specialization. All our programs is offered with 100%
placement assistance with partner organisations which
ensures a successful career start in various industry domains
such as FMCG, Retail, Banking and other related sectors.
We are looking at making Chitkara College of Sales &
Marketing synonymous with Sales & Marketing Education of
Excellence and we should become the global leaders in that
domain.

WHY SALES IS THE BEST CAREER
IN THE WORLD!
It is also commonly known that over 70% of CEO’s come through a Sales route.
What is the role of a Company/CEO?
Their role is to generate profit and help the business grow for the shareholders. They are in business to
make money, produce revenue and growth and profitability. Lots of people know this. What is the only role in
an organisation responsible for generating revenue and therefore profit to the business?
Is it marketing?…NO!
Is it the Finance department?….NO!
How about the admin team?…NO!
The IT department?…NO!
The Sales team? YES!
The Sales team is the team responsible for liaising with customers, selling the products and services, which
brings in revenue to the business and therefore profit! Once you understand this, you can see why any CEO
would consider their Sales team to be the most important team in their organisation. With this in mind, who
do you think the CEO would want to train? To incentivise? To retain? YES, you’ve guessed it, the Sales team!
Without the Sales team, the company would not be able to grow, which is its primary objective.
A Sales career is similar to being a consultant. You will develop an understanding of your client’s challenges
by listening to them and then you will offer them the best solution to meet their needs!
SALES IS THE CAREER FOR YOU BECAUSE OF
Autonomy: In a sales career, you are set targets which you have to achieve per month. The idea is to overexceed this target, however the responsibility is all yours. Therefore if you can do this by booking only a few
meetings per week, then that’s what you’ll do. Once you start building great relationships with clients and
start delivering excellent results, you will build a referral database and you may find you’re working less
whilst producing more and more results. How fantastic is that?
Great Earning Potential: The harder the work, the more money you will earn! You are rewarded for your
efforts. If you work hard and produce more and more results, you will get paid more! Many other careers
expect people to work really hard, often with overtime and they don’t get paid any more money for this!
Praise and Recognition: If you do well your results are displayed for everyone to see, therefore you get
praise and recognition from everyone in the company and not just your boss.
Making a Difference: Your product or service has been created because it has features and benefits which
can help its potential customers in the way they need! Your product or service is helping other businesses
make money, save money or mitigate risk.
Solving Problems: As a Sales person your role is to identify your client’s problems and offer them the best
solution to match their needs.

WHY SALES COULD BE YOUR IDEAL GRADUATE JOB
With competitive salaries and perks, the chance to work in industries that interest you and a culture of being
judged by your results, a sales career could offer just what you want from a graduate job.
Sales people can be found working across virtually every industry sector imaginable, from manufacturing to
distribution and services, persuading customers to buy their company’s products and looking after the needs
of existing customers in areas including:
= FMCG – Fast Moving Consumer Goods = Consumer Durables = Industrial Supplies = Pharma
= Media = IT- Hardware & Software = Services –Airlines/Banking/Financial Services etc.
Here are a few examples of the jobs that are available across the sales industry:
- Tele-Sales Executive: cold calling potential customers and closing the deal over the phone
- Direct Sales: visiting customer’s homes to sell consumer goods, usually without an appointment
- Field sales: typically responsible for increasing sales within a specific geographic territory
- Business development: selling to new customers and increasing revenues of existing clients
- Account Management: identifying opportunities to grow existing customer base
- Sales Manager: oversee, motivate and lead a team of sales staff ensuring that targets are achieved
If you think sales doesn’t require a formal degree, think again! The skills you develop during your degree will
be invaluable. The reason why many multinational companies run graduate sales schemes is precisely
because they want to exploit the skills, knowledge and talent which graduates can bring to the marketplace.
Still not convinced? One of the best things about a sales career is the salary package - unlike most other
careers, you are actually rewarded for the work you put in. Promotion is based on results and it is not
uncommon for good sales executives to find themselves moving into management positions quicker than
they would in another industry sector. Companies usually offer a neat basic package, plus the chance to earn
commission if you reach your sales targets.
Career progression in sales is usually good too. Since sales is across all sectors, you can quite easily move
into other positions and industries. Depending on where you work, you can, relatively speaking, climb to the
top in a very short time period. And the icing on the cake: Sales people are always required. No matter what
the industry. No matter what the situation. You’ll always be in demand.

2 YEAR MBA IN
Sales & Retail Marketing
If sales is the life blood of an organization, sales managers are the heart and soul. With a sales management
certificate from CCSM, you'll learn the skills necessary to play a critical role in the day-to-day performance
and bottom line success of any sales-based organization. From managing meetings and motivating a sales
force to coaching and leading by example, you'll learn how to connect with people and motivate them to
succeed.

PROGRAM STRUCTURE
The focus of this intensive 2-Year program is to craft proficient entry-level professionals who are trained on
sales and marketing domains and have high customer orientation skills and creating first-day-first-hour
industry-ready sales and marketing workforce for the industry. The program is offered with 100% placement
assistance with partner organisations which ensures a successful career start in various industry domains
such as FMCG, Retail, Banking and other related sectors. Some of the subject that will be covered under this
program are:
=
=
=
=

Basics of Marketing
Sales Management
Quant Techniques
IT Applications in Sales &
Marketing
= Consumer Behavior
= Marketing Management
= Introduction to Sales
Techniques

=
=
=
=
=
=
=

Marketing Research
Direct Marketing
Brand & Product Management
Financial Management
Presentation Skills
Consumer Segmentation
Retail & Distribution
Management
= Customer Service Management

= Integrated Marketing

Communication
= Sales Force Management &

Sales Promotion
= Negotiation Skills
= Business Law & Ethics
= Leadership & Organisation

Behaviour

Students will be placed with our partner organisations in various domains such as Banking, FMCG, Retail and
Telecom for 6 months. Students' choice will be given preference as they may choose the domain in the Term
– 6 of the program and will be trained exclusively for that sector in the last 6 months of the program. Industry
specific courses which would be conducted in partnership with our partner organisations.

KEY LEARNING OUTCOMES
The students are apprised with refined knowledge during the program. Some of the key learning outcomes of
the program are:
=
=
=
=
=
=
=
=
=
=
=
=
=
=
=
=
=
=

Understanding the sales cycle
Characteristics of successful sales people
Effective networking strategies
How to work a room
Creating the right impression
Developing your elevator speech
How to get referrals
Clubs and social networking
Centers of influence
How to approach and sell to top executives

Strategic planning and setting objectives
Qualifying buyers
Customer based selling
Dressing for success
Easing tension levels
Effective questioning techniques
The power of listening
Developing a winning attitude

=
=
=
=
=
=
=
=
=
=
=
=
=
=
=
=

Time and focus management
Councilor selling
Attitudes, beliefs and outcomes
How to present to groups
Customer services and the effects on sales
Advanced negotiation skills
Goal setting
Action planning
Designing a marketing program
Understanding the various forms of marketing
Brochures, print ads and newsletters
Working with the media
Branding
Website development and design
Website optimization
Marketing on the internet

2-YEAR MBA IN
Pharmaceutical Management
The Pharmaceutical Industry in India is growing rapidly and there is huge demand for sales and marketing
professionals who are specially trained to be industry ready right from Day One.
At Chitkara College of Sales and Marketing, we have initiated 2-Year MBA program with specialisation in
Pharmaceutical Management. This course has been designed with the help of eminent pharma experts so as
to match the needs of the industry as well as that of the aspirant who wants to crave a niche for himself in the
Pharmaceutical sector.

PROGRAM OBJECTIVES
= To improve the quality and standard of Pharmaceutical professionals and to inculcate Management skills
in such manner so as to make them help utilizing their unlimited potential in order to perform better in
the competitive global environment.
= To strengthen and train the students technically and in modern management, marketing, selling and
production skills and techniques.
= To open up new challenging careers for the students and professionals in Product Management Training
& Development, Marketing, Production Planning and Corporate Communication.

SCOPE AND FUTURE OF MBA IN PHARMACEUTICAL MANAGEMENT
Pharmaceutical industry is one of the largest industry in India, its demand for efficient manpower is
continuously on the rise. The winds of change globalisation and liberalisation is fast penetrating into the
industry. Some of the interesting facts of Indian Pharma industry are:
= Pharma exports from India are forecasted to increase more than two folds over the next five years.
= During 20118-2019, opportunities on account of patent expiries will amount to around $30 billion creating
a large opportunity for Indian Pharma industry

= Accounts for over 10 percent of global pharmaceutical production
= Over 60,000 generic brands across 60 therapeutic categories
= Manufactures more than 400 different APIs
These numbers in itself tells a lot about the opportunities which the Indian Pharmaceutical industry is
providing. The industry not only needs highly qualified researchers, chemist, technical people but also
requires skilled sales and marketing managers who can take the industry forward by managing and taking
the complex decisions which are imperative for the growth of the industry.

PROGRAM FRAMEWORK
The Pharmaceutical MBA course is oriented towards the development of graduates (Pharmacy, life science,
others) into a well skilled managers groomed for Pharmaceutical industry in the field of:
= Sales & Marketing: which grooms the people for taking a challenging role in Sales and Product
management. The career in product management starts from having an hands on experience in sales. All
the companies want their managers to have ground experience in sales. So the companies will have a
basic sales tenure ranging from 6- 18 months. The sales experience not only provides the hands on
experience but also provides a view point to understand the nuances of the marketing strategies.
= Consultancy/ Project Management: This grooms the students to enter the world of consulting to the life
sciences industry. These projects could be related to regulatory compliance, clinical trial management, IT
Management(development of Pharma specific tools and softwares), sales & marketing projects into
various domains including digital marketing, patient management etc. Ex: Infosys, Indegene, Wipro, HCL
etc.
= Business Development: This could depend from your role in Licensing/Acquisitions, Portfolio
development, Sales, Client acquisition, lead generation. It requires use of the analytical skills and
negotiation skills.
= Market Research: With every company decision being based on market data (company performance, new
product launches), research opens a wide field for the students. Example includes IMS, AIOCD Awacs,
Pharmarc etc
= Market Analytics: Analytics involves the decision making in various departments of pharma industry
based on the data available to the managers. This decision making could be with respect to product
performance, sales forecasting, product portfolio management or risk management. The field provides an
immense potential if a student has an interest in analytics and has a knack of data crunching.
MBA in Pharmaceutical Management takes a Holistic Approach to the program curriculum which enables
our students to hit the ground running. The course content has been specifically divided into 3 broad areas:

KNOWLEDGE

SKILLS

ATTRIBUTES

=
=
=
=
=
=

=
=
=
=
=

=
=
=
=
=
=

Pharma Industry
Regulatory
Compliance
Anatomy
Disease Management
Basic Pharmacology

Selling Skills
Territory Management
Targeting
Relationship Selling
Role of MR

Personality Development
Professional Etiquette
Communication
Teamwork
Managing Self
Corporate Preparedness

Some of the important modules which would be covered during the program are:
= Pharmaceutical Marketing
Management
= Pharma Selling
= Anatomy/ Physiology
Pharmacology
= Pharma Product Management

= Pharma Distribution
Management
= Customer Behaviour
= Pharmaceutical Marketing
Communication
= Drug Law's

= Advertising & Market Research
= Macro / Micro Economics
= Manufacturing Practices in
Pharma Industry

2-YEAR MBA IN
Banking, Financial Services
and Insurance (BFSI)
OVERVIEW OF BFSI SECTOR
India has a diversified Banking & Financial Services sector, which is undergoing rapid expansion. The sector
comprises commercial banks, insurance companies, non-banking financial companies, co-operatives,
pension funds, mutual funds, micro-finance institutions and recently launched small finance banks and
payment Banks.
The banking industry in India has the potential to become the fifth largest banking industry in the world by
2020 and third largest by 2025 according to a KPMG-CII report.
Over the next decade, the banking sector is projected to create up to two million new jobs, driven by the
efforts of the regulators and government to integrate financial services into rural areas. Also, the traditional
way of operations will slowly give way to modern technology thus changing dynamics of job roles and
required skills.
In view of this, sector is in constant need of dynamic human resources who possess not only traditional
knowledge but a strong customer centric approach, social skills, aptitude towards sales, relationship
building and business acquisition acumen.

PROGRAM OVERVIEW
2-Year MBA program in Banking, Financial Services and Insurance has been designed, keeping in view the
industry changing dynamics of BFSI industry. The program curriculum and pedagogical tools used for
delivery revolve around concept learning, practice and its application. The content focus is largely on applied
concepts through class-room and practical learning with strong blend of core management concepts, applied
subjects and work-place integrated skills. The applied part of the course is:
= Designed and delivered by experts from industry
= Involves learning through real-time case studies, simulations & live projects
= Regular interface and mentoring under industry practitioners.
Some of the key components of the program are:
= Specifically designed curriculum, assesses learners ability to work through a real business scenario.
= Facilitated by industry experts and experienced academicians.
= Customized simulations, e-learning & Interactive lessons.
= NSQF aligned content with BFSI–SSC certification
= Industry recognized and mandatory certifications like NISM, FINACLE.
= Corporate mentoring and performance assessment under a Team Lead
The program focus is largely on applied management concepts through experience based learning with
strong blend of core management concepts and work-place integrated learning. Workplace skills include
business etiquettes along with mail writing, verbal communication and advanced financial excel & career
progression.

PROGRAM STRUCTURE
During the intensive 2-Year program, students will learn the essential concepts and understand how it can be
applied in real life job scenarios. Some of the subjects that will be covered under this program are:
=
=
=
=
=
=
=
=
=
=
=
=
=
=
=
=
=
=

Introduction to Marketing
Branding & Promotion
Sales Management
Customer Relationship Management
Management of Banking and Financial Services
IT applications in Sales & Marketing
Introduction to Accounting, Finance
Management Practices & OB
Banking Operations and FINACLE
Retail Lending–NSQF–BFSI-SSC
Investment Advisor Level 1-NISM & Virtual Trading ID-ICICI direct.com
Assessment – Investment products
Assessment – Loans Products
Managerial Economics
Consumer Behavior
Business Regulatory Framework
Business Environment
Personal Finance

CAREER OPPORTUNITIES
The BFSI graduates have wide range of career opportunities in various domains like Sales & Marketing,
Relationship Management, Marketing & Promotion, Credit & Operations, Branch operations, Customer
servicing, Credit Analysis, Risk Management, Wealth Advisors, Insurance, Stock Trading, Mutual Funds etc.

CAREER OPPORTUNITIES
MBA programs in Sales & Marketing at Chitkara University have always enjoyed special
preference of public as well as corporate recruiters on account of excellent workplace
performance of our graduates. Our graduates get placed in top blue chip companies such as:

FMCG AND RETAIL

AUTOMOBILES, TELECOMMUNICATION & CONSUMER DURABLES

BANKING, FINANCE & INSURANCE

QSR, E-COMMERCE AND OTHERS

PHARMACEUTICALS

www.chitkara.edu.in
admissions@chitkara.edu.in
For more information about the University
give a miss call on 1800 267 1999
Admissions Helpline:
Chandigarh : +91 95011 05714 | 95011 05715

SALES and
MARKETING
CHANDIGARH INFORMATION CENTRE
SCO 160-161, Sector 9-C | 160 009 | India
CHITKARA UNIVERSITY (PUNJAB)
Chandigarh-Patiala National Highway | Punjab-140 401

