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                                                            TECHNICAL PROGRAM DETAILS
                                         	     					  MANAGEMENT TRACK
						Session – 1/9:45 AM to 1 PM/Paper Presentations
						Track-2


	Session Chair1: Dr. Sridhar Manohar

	Session Chair2: Dr. Deepika Jhamb

	Venue: LH-2 (Fleming Block, 3rd Floor, Chitkara Business School)

	Sr. No.
	Paper Title
	Paper ID
	Authors
	Sr. No.
	Paper Title
	Paper ID
	Authors

	1
	Seasonal anomalies in emerging markets: an empirical analysis for Indonesia
	6
	Muskan Kaur
	8
	Branding spirituality - Indian FMCG sector created by spiritual gurus
	134
	Ajay Rathore

	2
	Triumphant of online over traditional mode of purchase: analysis of choices for switching consumer behaviour
	25
	Anuradha Yadav & Ritu Sharma
	9
	The effect of personalised and behavior based advertising on the perception and purchase intentions of consumers
	139
	Deepika Puri

	3
	Political marketing strategies and its effect on performance of national political parties in lok sabha elections
	43
	Pooja Sharma
	10
	Green purchasing behaviour among young adults in Nagpur city
	165
	Mansi Jajoo

	4
	Service quality level of post office saving bank: a perspective from customers and employees.
	66
	Sarang  Narula & Priyanka Arora
	11
	Determinants affecting consumers’ attitude for solar purchase intention in Indian context
	170
	Mitu Matta

	5
	Total quality management in engineering education in India: a study of perception of stakeholders
	73
	KL Sapra
	12
	Will a more controlled and focused social media platform help?
	176
	Francis Xavier Elston Pimenta

	6
	Exploration and evaluation of decisive factors influencing organizations to migrate to on-premise model of software product from cloud computing model of software product
	86
	Md. Hashmathur Rehman
	13
	Comparison of brand loyalty of selected sports shoe brands in Punjab
	180
	Shivani Malhan

	7
	Perceived trust and safety and its relationship with purchase intention: women customers’ perspective.
	107
	Nisha Singh
	14
	Assessing the impact of new media consumption pattern on the circulation of print periodicals
	184
	SATISH KUMAR LAKSHKAR
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	Authors

	15
	Perspectives of consumer buying behavior towards personal care products: some review findings
	196
	Mamta
	16
	Exploring the influence of blog usage towards purchase intention of cosmetics
	293
	Ruhi Sethi

	17
	Third Place: Experience Enhancer in Apparel Retail
	305
	Geetanjali Bhandari
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	Women Glass Ceiling Barriers and strategies: A review
	241
	Indu kochar
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