
S.No. Title Author  names SDG's mapped

1 The Framework for Resilient Industry: A Holistic Approach for Developing 

Economies

Kumar, N.,          Kiran  Sood ,          Ã–zen, 

E.,        Grima, S

8, 9

2 Preface:   The Framework for Resilient Industry: A Holistic Approach for 

Developing Economies Kiran Sood            Grima, S

8, 9

3

Unleashing the challenges of chatbots and ChatGPT in the Banking Industry: 

Evidence from an emerging economy

Dewasiri, N.J.,       Karunarathna, K.S.S.N.,       

Hansini Rathnasiri, M.S.,        

Dharmarathne, D.G.,     Kiran Sood

8, 9, 16

4 Improving Job Performance Through Social Media: The Mediating Role of 

Transactive Memory Capability

Kumar, S.,            Rani, P.,       Jain, R.,            

kiran sood                Grima, S

8, 9

5 Factors Causing the Indian Information Technology Industry's Human 

Resource Management to Change to Gig Contracts

Swapna, H.R.,      Madaan, G.,        Singh, 

A.,       kiran sood ,      Grima, S

8, 9

6 Assessing the Role of the Fintech Era on the Banking Stability of an Emerging 

Economy: Interaction Analysis of the Indian Banking Industry

Aamir Aijaz Syed     ,  simon  Grima,      

kiran sood

4, 8, 9, 17

7 The Principle of Proportionality: Unraveling the Practical Application of 

Proportionality in the EU Regulations and the Solvency II Directive for 

Insurance Undertakings

Baldacchino, A.,       Grima, S.,       Kiran 

Sood

8, 9, 17

8

Impact of COVID-19 on MSMEs in Internal Market: Challenges, Conceptual 

Framework and Future Roadmap

Monica Guptaa, Rajni Bansala, Jyoti 

Vermaa and Kiran Sooda,b aChitkara 

Business School, Chitkara University, 

Punjab, India bResearch Fellow, Women 

Researchers Council (WRC), Azerbaijan 

State University of Economics (UNEC)

11, 12

9

Preface of  Sensible Selling Through Sensory Neuromarketing

Dr. Reena Malik, Dr.Shivani Malhan, Dr. 

Manpreet

8, 9, 17

10

Sensible Selling Through Sensory Neuromarketing

Dr. Reena Malik, Dr.Shivani Malhan, Dr. 

Manpreet

8, 9, 17
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11

Smart System for Development of Cognitive Skills Using Machine Learning

Rashmi Aggarwal, Uday Devgan, 

SandhirÂ Sharma, Tanvi Verma, and 

Aadrit Aggarwal

8, 9

12

Neuro Marketing- Harnessing the Power of Cognitive Analysis

Namrata Prakash, Priya Jindal, Ansh 

Jindal

8, 9

13 The impact of psychological capital, cognitive diversity and temporal 

ambidexterity on adaptive performance through innovative work behaviour 

among IT employees in India Shiny Devassy, Priya Jindal

3, 4, 5, 8, 17

14 Revolutionizing Marketing by Utilizing the Power of Artificial Intelligence Priya Jindal, Anju Rohilla 8, 9

15

Role of Metaverse in the Education Sector Priya Jindal, Ansh Jindal, Deepa Sharma

4, 9

16 Rise of Artificial Intelligence  in Marketing:  Strategies for Ethical Jaswinder Pal Singh, Neha Mishra 8,9

17

BOOK_Ethical AI and Data Management Strategies in Marketing

Shefali Saluja, Varun Nayyar, Kuldeep 

Rojhe, Sandhir Sharma

8, 9 

18

Self-Driving Cars: A Revolutionary Change

Simran Walia, Dikshant, Tanvi Verma , 

Rashmi Aggarwal

8 , 9

19 An Entrepreneurial Approach To Triple Bottom Line: A Strategy Towards 

Sustainability

Adarsh Rajput, Ayushi Garg, Tanvi Verma 

, Rashmi Aggarwal

10, 12, 13, 17

20 Detached Effects of Doom Scrolling on Generation Z Employee Performance 

in the Indian Information Technology Sector Pawan Kumar Chand, Neha Mishra

3, 8, 10

23 Winning in a VUCA Corporate World Rashmi Aggarwal, Tanvi Verma 8,9

24 Preface for the book titled Augmented Reality and the Future of Education 

Technology

Rashmi Aggarwal, Prachi Gupta, Satinder 

Singh, Rajni Bala

4, 8, 9

25 Awareness towards Augmented Reality learning tools for Quality Assurance 

in Higher Education for holistic development of students AMANDEEP KAUR

4, 9

27 Mediating Role of Psychological Safety on Support at the Workplace and its 

Association with Organization Performance: Context of Indian IT Sector

Priya Jindal, Amit Mittal, Piyush Gupta, 

Rishi Chaudhry

8, 9 ,  17

28

Entrepreneurship in the World of Metaverse: Opportunities and Challenges

Vandana Gupta, Sumit Agarwal, Ajit 

Bansal

8, 9, 12, 13

29 Prospects and Difficulties for the Industry 4.0 Era in the Realm of the Ajit Bansal, Anu Bansal 8, 9

30

Banktech 4.0:  The Next Wave of Transformative Banking

Indrajit Ghosal, Priya Jindal, Suresh 

Chandra Padhy

8, 9



31

Banktech 4.0:  The Next Wave of Transformative Banking  (Preface)

Indrajit Ghosal, Priya Jindal, Suresh 

Chandra Padhy

8, 9

32 Role of Artificial Intelligence in Mitigating Financial Crimes Anju Rohilla  and Priya Jindal 8, 9, 17

33 ROLE OF ICT IN BANKING Priya Jindal, Tanvi Jindal, Kartik 8, 9

34 Data Ethics in Digital Age: Practices and Strategies for Responsible Data 

Handling

Sadhna Chauhan , Deepa Sharma , Priya 

Jindal

4, 9, 10, 16

35 Logit Model for Predicting Financial Distress in Indian Corporate Sector Dr. Gurmeet Singh, Dr. Ravi Singla 8,9, 10

36

Role of Insurance in Risk Management: A Review

Monica Gupta, Rajni Bansal, Aradhana 

Sharma

8, 9

37

Technological Developments in the Insurance Industry: An Overview

Monica Gupta, Rajni Bansal, Aradhana 

Sharma

9, 17

38

Navigating the Complexities of Academic Integrity in e-Learning- Challenges 

and Strategies

Rajni Bala Chitkara Business School, 

Chitkara University, Punjab, India, 

rajni.1141@chitkara.edu.in Prachi Gupta 

Chitkara Business School, Chitkara 

University, Punjab, India, 

gupta.prachi@chitkara.edu.in

8, 9

39 Application of the UTAUT Model toward Individual Acceptance: Emerging 

Trends in Artificial Intelligence-based Banking Services

Preeti Sharma, Sanjay Taneja, Pawan 

Kumar,  Ercan Ã–zen, Amandeep Singh

8, 9

40

Book_Building Organizational Resilience with Neuroleadership

Shefali Saluja, Jyoti Kukreja, Sandhir 

Sharma

8, 9, 11

41 Protecting High- Value Assets- Insurance Implications of Cybercrime for 

Individuals

Jasmine Kaur , Priya Jindal , and Peter J. 

Baldacchino

8, 9

42

Blockchain Technologies, a Catalyst for Insurance Sector

Rupa Khanna , Priya Jindal , GraÅ£iela 

Georgiana Noja

8, 9, 10, 11

43 Impact of Social Networking on Digital Entrepreneurship Priya Jindal 8, 9

44 Exploring Market Knowledge Dimensions and Knowledge Integration 

Mechanisms in Automotive Cybersecurity and IoT Priya Jindal and Lochan Chavan

8, 9

45 The Role of the Manufacturing Sector in Driving India Long-Term Growth Manpreet Kaur, Shivani Malhan 8, 9, 17

46

The Impact of Social Media on Mental Health: Voices From College Students

Srishti Chugh, Yogita Bansal, Ridham 

Nagpal, Sakshi, Sahej Preet Kaur, Shefali 

Saluja, Bikram Ahluwalia, Sandhir Sharma

4, 9, 17



47 Book_Ethical Marketing Through Data Governance Standards and Effective 

Technology

Shefali Saluja, Varun Nayyar, Kuldeep 

Rojhe, Sandhir Sharma

7,9


